
VISUAL ELICITATION 
OF BRAND PERCEPTION 

DARIA DZYABURA, New Economic School, Moscow 
ddzyabura@nes.ru 

RENANA PERES, The Hebrew University of Jerusalem 
renana.peres@mail.huji.ac.il 



HOW TO MEASURE CONSUMER BRAND PERCEPTION? 
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B-VEP:  BRAND VISUAL ELICITATION PLATFORM 
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ONLINE COLLAGE CREATION 



CHOOSE FROM A LARGE IMAGE REPOSITORY 



ELICITING THE ASSOCIATIONS OF MAJOR U.S. BRANDS 

302 national US brands from 9 categories: 

Beauty, Beverages, Cars, Department Stores, Food and Dining, Home design and 
decoration, Household cleaning products, Apparel and Over the counter medications 

1851 respondents 4743 collages 



SIMILARITIES? DIFFERENCES? 
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Starbucks 



EXTRACT ASSOCIATIONS USING IMAGE PROCESSING 
AND SEMI-SUPERVISED MACHINE LEARNING 
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BRAND UNIQUENESS 

Most Associated with: 

Least Associated with: 



BRAND UNIQUENESS 

Most Associated with: 

Least Associated with: 

Monitoring brand perceptions 



B-VEP CAN REVOLUTIONIZE THE CREATIVE PROCESS 

WHICH IMAGES 
REPRESENT BEST THE 
CURRENT IMAGE OF 
 
Lóreal? 
Starbucks? 
Ace?  
Degree? 



WHAT ARE THE ASSOCIATIONS OF CHARMING? 

Brand 
Personality: 
Sophistication 



WHO SHOULD A BRAND COLLABORATE WITH? 
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Questions? 
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