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Course description 

The course is aimed at developing students’ rhetorical competence (public speaking and oral communication skills) in English for multinational business and academic environment. It lasts for 4 modules/84 academic hours. By the end of the course students will learn how to communicate their ideas clearly, confidently and with style; how to use their voice with maximum impact; they will also boost their overall oral fluency and refine pronunciation.  During the course students will learn effective rhetorical figures and structures, techniques for combatting stage fright, establishing rapport with the audience, and using body language. Due respect is paid to training soft skills, essential for business communication in multicultural settings.
The course is particularly focused on eliminating typical communication errors of Russian speakers which are prone to break down communication or to undermine the communicative value and sociocultural image of Russian speakers in the situations when English is used as a lingua franca. 
Students will master those skills by extensive in-class speaking practice and significant homework, and improve their performance by gaining regular feedback from the professor. 


Course requirements, grading, and attendance policies
Attendance

Regular attendance (over 80% of the sessions), preparedness for classes and active in-class participation are crucial for making progress in this course. Excessive tardiness will also affect students’ final grades. 

Home assignments

Home assignments, submitted after the deadline, will receive a failing grade. Late work is accepted only under extenuating circumstances, if the instructor is informed about them before the due date. 

Grading

The course grade:

The final grade for the course will equal the average grade of the module grades. 


The grading breakdown for each module comprises:

Class attendance and participation  	20% 
Homework (written and oral)		30% 
Intermediate quizzes			20%
Midterm tests				30%

Grade conversion table

	Grade
	%

	   5+
	> 95%

	   5
	90% - 95%

	    5-
	86% - 89%

	    4+
	80% - 85%

	    4
	76% - 79%

	    4-
	70% - 75%

	    3+
	66% - 69%

	    3
	60% - 65%

	    3-
	56% - 59%

	    2
	< 56%




Make-ups

Make-ups of the final tests at the end of each module are allowed during the first two weeks of the next module only in the following circumstances:
· if a student could not take the final test for extenuating reasons
· if a student has got a “2” for the final test (in this case the student’s make up mark for the final test will not be higher than 4+)

Failed assignments during the course are to be made up no later than one week after the specified due date, beyond which they will be recorded as “zero”. 

Course contents 
The overall course duration is 84 contact academic hours throughout modules 1 – 4, September to April. Students attend classes once a week, and each session lasts 3 academic hours. 
The themes of the course (might vary depending on the group proficiency level and performance)

Rhetorical competence:

1. Presentation skills: 
Ethics of public speaking and discussion
Speaking to inform and to persuade
Style: Internal and external presentations
Striving for clarity
Defining the purpose and the central idea
Presentation structure and coherence
Creating rapport with the audience
Citing sources and avoiding plagiarism
Describing data
Q&A sessions
Handling tough questions
Visual aids
Impact techniques
Body language 
Combatting stage fright
Grappling with problems

2. Voice:
Posture
Breathing
Volume
Projection
Diction
Pronunciation

Soft skills:
Small talk
Networking
Self-presenting at a job interview
Opinionating

Description of course methodology
The course will emphasize interactive teaching and learning practices that facilitate the development of both public speaking and communicative competence. Class activities will embrace abundant presentation practice and communication role plays, while home assignments will entail intensive pronunciation and vocabulary work. Every class is followed by an oral home assignment which ensures student progress through the course. Students improve their public speaking skills by gaining individual feedback from the professor.


Course materials 

Required textbooks and materials
1. Hewings, Martin. English Pronunciation in Use (Advanced). Cambridge: Cambridge University Press, 2007.
2. Hancock, Mark,  and McDonald, Anna. Authentic Listening Resource Pack. Cambridge: Cambridge University Press, 2014.
3. Lucas, Stephen E. The Art of Public Speaking. New York: McGraw-Hill, 2012.
4. Powell, Mark. Dynamic Presentations. Cambridge: Cambridge University Press, 2011.
5. [bookmark: _GoBack]Powell, Mark.  Presenting in English. Hampshire: Heinle Cengage Learing, 2002.
6. Smith, Jeremy and Margolis, Ann. English for Academic Study: Pronunciation. Garnet Education: University of Reading, 2012.
7. www.americanrhetoric.com.

Additional materials

1. Baker, Ann. Ship or Sheep. CUP. 2010.
2. Billingham, Jo. Giving Presentations. Oxford: Oxford University Press, 2003.
3. Hancock, Mark. English Pronunciation in Use. Cambridge: Cambridge University Press, 2012.
4. News media resources (BBC, CNN, Bloomberg).


Academic integrity policy
Cheating, plagiarism, and any other violations of academic ethics at NES are not tolerated.

